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Grantee:
Brigham Young University
We propose to advance the global competitiveness of U.S. business by preparing students to become future industry leaders who understand the complexities of the international economy. We will help managers operate more effectively in highly competitive and globally integrated markets. In dealing with global issues, we will leverage the strengths of our business programs and other centers of excellence at BYU, the language and international experience of our students, the rich language and area studies programs at BYU, and our networks with other colleges and universities, recruiters, and alumni.
The proposed activities are designed to:

1. Develop interdisciplinary programs for both business and non-business students that will help them develop a global mindset. We will work with our departments and programs to develop innovative global pathways utilizing the model recently instituted by our Dean to Learn-Do-Become (LDB): learn (immersive, multi-semester integrated and sequential curriculum), do (real-world experiences through projects and internships), and become (students who graduate with a strong professional skill-set and identity).
2. Provide leadership in business language and culture training for students and the business community. Intensive language programs and their integration with the business curriculum are the foundation of the enabling legislation and the competitive advantage of BYU since approximately 70 percent of our students are bilingual and have lived abroad. We will leverage our strong language and area study programs as we implement language programs and courses specifically for less commonly taught languages. We will also make our curriculum innovations available to other universities and the business community.
3. Expand collaboration with other colleges and universities in the region and nation, including community colleges and MSIs. This is the first dimension of external collaboration we will discuss in our program, and we will demonstrate how our network with 39 colleges and universities in 10 western states will allow us to work together to develop and share curriculum and program innovations for students at all levels, including community colleges and universities with both undergraduate and graduate programs. 

4. Collaborate with the business community. This is the second area of collaboration where we will work with individual companies and public and private sector organizations in Utah to expand exports and attract foreign investment, which will bring in jobs and trade opportunities, and create internships and student projects.
5. Establish a strong and multi-faceted research agenda. We will provide funding for projects that will strength our curriculum, add to our understanding of global markets, and provide information to the business community to help them succeed in export markets. As we address the intent of the legislation and fulfill the mandated activities, we will integrate several key themes into our programs, including the importance of emerging markets, especially in sub-Saharan Africa and Asia; the importance of ethics and social responsibility; and the importance of entrepreneurship, innovation, and technology. 

Finally, we address Competitive Preference Priorities 1 and 2 and Invitational Priorities 1 and 2 as part of our activities listed above and will identify how we will accomplish them in Supplements 3-6.

Grantee: 
University of Colorado Denver
CU CIBER is excited to share its new and dynamic 2014-2018 program of 45 Activities (17 Education, 13 Research, 15 Outreach), which will enhance international business education (curricula, language, internships, study abroad), increase student job placement, globalize Minority Serving Institutions and community colleges, deepen business professionals’ international business competency, and increase America’s global competitiveness. CU CIBER is uniquely positioned to strengthen and expand international business education in Colorado and nationally. Located in the Institute for International Business on the CU Denver campus, it serves as a university-wide international education resource for the CU System’s 58,000 students (at CU Denver, CU Boulder, and CU Colorado Springs).
The proposed 45 Activities will allow CU CIBER to accomplish the goals and objectives of Title VIB and the Centers for International Business Education (CIBE) Program’s two competitive priorities, “Competitive Preference Priority One: Business Collaboration” and “Competitive Preference Priority Two: Collaboration with Community Colleges and Minority Serving Institutions.” It will also address CIBE’s invitational priorities.
Among other contributions, CU CIBER will provide the following significant and high impact value to the CIBE program over the next four years:

· We will take on the CIBE Program’s most urgent challenge of building a sustainable platform for international business education in U.S. community colleges. To this end, we have designed a Global Badging program that CU CIBER will launch together with the Community College of Denver with a goal of rolling it out to other community colleges as a nationally branded CIBER signature program.
· We will improve Colorado and U.S. students’ career placement opportunities with a number of degrees, certificates, and badging programs to broaden and deepen student credentials in international business, language, and culture. We will also develop Pathways to International Internships and Employment, a pragmatic and collaboration-based platform for students to gain jobs through international internships and work study programs.
· We will leverage CU CIBER’s distinctive strength in the field of international entrepreneurship by offering programs designed to build capacity in this field, its teaching, research, and practice. Our overarching goal is to foster the internationalization of entrepreneurial firms to help build a vibrant U.S. economy and create new jobs.
· We will serve constituents who have been underserved but stand to benefit the most during this next phase of the CIBE program: U.S. Veterans and Minority Serving Institutions including Historically Black Colleges and Universities (HBCUs), Hispanic Serving Institutions (HSIs), and Tribal Colleges and Universities (TCUs). We are particularly honored that the American Indian Higher Education Consortium has selected CU CIBER to be its partner in internationalizing programs for all 37 U.S. TCUs.
The CU CIBER is proud to have built an exemplary record of national accomplishments as a CIBER. We are eager to focus on CIBE priorities head-on; continued long term-investment will be critical in helping us promote U.S. global competitiveness and advance international business education on behalf of Colorado, our Rocky Mountain region, and the entire nation.

Grantee: 
University of Connecticut

As the U.S. economy continues its recovery, a multitude of signs are pointing to the importance of the manufacturing sector. Therefore for the 2014- 2018 grant period, the UConn CIBER will embrace the theme: Renaissance of Manufacturing. Within this theme, we will explore the growth of manufacturing in the US and its implications for exporting. We will also delve into next-shoring, the idea that it is time for large manufacturers who relocated their operations for labor cost arbitrage to rethink that location.

We have developed a slate of programming intended to serve students, faculty, and business people. These programs will fill a significant need for U.S. manufacturers to develop the talent pool, understand emerging markets and new technology, implement process innovation, achieve sustainability, and navigate policy. They will also fulfil both competitive preference priorities and both invitational priorities.

Over the years, the UConn CIBER has developed a large outreach network, working with large and small school regionally and nationally. We have also conducted individual programs with several Minority Serving Institutions and Community Colleges. However, for this grant period we are taking a different approach. We have identified two key academic partners: Southern University of Baton Rouge and Manchester Community College. These partners will allow us to create long term meaningful impact in these two populations, fulfilling the letter and intent of the competitive preference priority.

The UConn CIBER proposal is unique because it (a) builds on the experience we gained through previous CIBER grants; (b) involves people with IB interest and experience, as well as expertise in manufacturing; (c) is cost effective; (d) includes an objective evaluation program; (e) includes educational, research, and outreach programs that foreground competitiveness in the global manufacturing arena; (f) emphasizes the creation of job opportunities for students of international business; and (g) employs large amounts of internal resources. Overall, this incredibly important project is well positioned for success, as we have the resources and partnerships with schools in our region, nationally, and overseas to successfully achieve our outlined goals. Exhibit 10 describes the hallmarks of our proposal.

Grantee: 
George Washington University

George Washington University proposes to build from strong foundations laid in two previous grant awards to advance knowledge in international business (IB), increase the global effectiveness of current and future managers, promote instruction in languages deemed to be in areas of national need, and serve as a local, regional, and national resource.

GW-CIBER’s programming will be organized around a unifying theme: Institutions, Policies, and Development in International Business. This theme addresses a set of issues of fundamental importance to US competitiveness, prosperity, and security. It also reflects the strengths of GW’s faculty and the university’s central location in Washington, DC, among key multilateral organizations, government agencies, non-governmental agencies, and embassies. The theme is supported by five key focal areas: (1) Trade, Investment, and Employment Issues; (2) Leveraging Diaspora Populations; (3) Energy, Land Management, and Environmental Sustainability; (4) The Intersection of Business, Government, and Civil Society; and (5) Innovation and Property Rights. Building on the theme, programming will be organized in 7 overlapping objectives identified by needs-based consultations with critical stakeholders:

· Objective 1: Develop global leaders by furthering students’ understanding of the international context of business through innovative degree offerings, curriculum enhancement, and co-curricular activities.

· Objective 2: Collaborate with businesses and professional associations to create experiential learning and training opportunities for international business students.

· Objective 3: Develop multi-disciplinary research programs spanning the fields of business, international studies, and public policy, with an emphasis on interdisciplinary projects, to expand the body of knowledge in international business.

· Objective 4: Provide professional development opportunities for faculty and doctoral students in diverse fields from across the United States, with a special emphasis on collaborative programming for scholars from Minority-Serving Institutions and community colleges in the Mid-Atlantic region with the goal of internationalizing their curricula.

· Objective 5: Engage the business and policy communities in the Mid-Atlantic region to develop their global business competency through training opportunities and outreach.

· Objective 6: Promote “business language” education by offering programs that expand the proficiency of current and future international business professionals and strengthen the business literacy of language instructors in the Mid-Atlantic region.

· Objective 7: Enhance student and professional understanding of the business environment in Sub-Saharan Africa and its relevance for US competitiveness.

Important parts of the programming specifically address both Competitive Preference Priority 1: Business Collaboration and Competitive Preference Priority 2: Community College/MSI Collaboration. In addition, the proposal specifically addresses both Invitational Priority 1, with proposed collaborations with institutions in Sub-Saharan Africa, and Invitational Priority 2, with language programming for future and current business professionals.
Grantee: 
Georgia Institute of Technology

The Georgia Tech Center for International Business Education and Research This proposal seeks funding for GT CIBER for FY 2014-2018. GT CIBER leverages the university’s international initiatives, its multi-site Global Campus model, with two anchor campuses (GT Lorraine, Europe and GT Shenzhen, China) and seven branches, while mobilizing resources across several colleges (the Scheller College of Business, the Ivan Allen College of Liberal Arts, the College of Engineering) in innovative research, educational, and outreach initiatives, to enhance U.S. competitiveness and global engagement by underserved local communities. Central to our approach are 3 partnerships with Georgia Tech’s network of HBCUMSI and community colleges (Comp. Pref. Priority 2), as well as a network of business, trade and economic development associations, such as the Technology Association of Georgia and the World Trade Center – Atlanta (Comp. Pref. Priority 1). The project focuses faculty expertise and global presence around 4 geoeconomic regions: (a) Northeast Asia, (b) South/Southeast Asia, (c) Sub-Saharan Africa, and (d) the European Union. Cross-cutting regional emphases with GT’s economic development and R&D strength in these 4 technology groupings: (a) sustainable, (b) platform, (c) distributive, and (d) life sciences technologies. The program design is articulated around 7 pillars: (1) Infusing the Global Sustainability Paradigm in the Teaching of Applied Language and Intercultural Studies Through Replicable Methods, building in the university-wide Quality Enhancement Plan, around 15 initiatives, including MOOCs and partnering with MSI; (2) Promoting international specializations for deep “globalization” of academic programs: in-country certifications for executives, sustainability case development for languages, new regional studies certificates (African Affairs and Global Development), introduction of the global focus in the Leadership Studies minor, develop critical thinking software to address international ethics and sustainability issues, through 15 elements; (3) Capitalizing on the GT Global Campus Model: this approach articulates the use of GT’s international anchor and branch facilities (GT Lorraine, GT Shenzhen., Singapore, Costa Rica, Panama, Beijing, Mexico) with targeted incentives allowing more student mobility, including our HBCU-MSI partners, consortial FDIBs, widening the offerings in languages and IB; (4) Optimizing Georgia Tech Research Strengths: the project mobilizes 54 defined faculty members selected competitively and launches 4 unique research conference and/or colloquia around 4 cross-cutting themes: (a) global business strategies for sustainability, (b) globalization of innovation and entrepreneurship, (c) governance and ethical practices, (d) cybersecurity and data privacy; (5) Blending Sustainability and Management Education in Producing Globally Responsible Managers: combining service-learning student projects, imaginative initiatives like Ideas2Serve, a global social entrepreneurship competition in alliance with ILE and the Center of Business Strategies for Sustainability; (6) Responding to multiple constituencies by promoting global engagement in local communities through the Global Business Forum, Impact Speaker Series, a veterans’ global entrepreneurship training program with KSU, the joint creation with the University of South Carolina of a Southeast US Consortium for Globalizing Business Education for HBCUs/MSI engaging partners for 4 years of in-depth cross-fertilization; a smaller global logistics/trade pilot program with three select regional HBCUs; global engagement collaboration in a pilot program with the undeserved Westside Community Alliance, based in IAC; and (7) Supporting Georgia’s Global Competitiveness Goals: Following Georgia Tech’s motto “Service through Progress” by leveraging the Georgia Tech Enterprise Innovation Institute and its 9 state regional offices in delivering targeted export-oriented training programs through ExportU2 in collaboration with the SBDC and using the GT European Technology Platform, the Lafayette Institute, for MBA global practicum and other projects in product adaptation and lean start-up modalities.

Grantee: 
Georgia State University

Georgia State University is applying for a renewal grant to continue operating a Center for International Business Education and Research (GSU-CIBER), spearheaded by the Robinson College of Business. GSU-CIBER is directed by Dr. S. Tamer Cavusgil. Tamer is an experienced international business educator and scholar who founded and managed a leading CIBER -- first at Michigan State University and, for the past four years, at Georgia State University. Georgia State and its corporate partners have committed more than $1 million in matching funds over the four-year grant cycle, including cash, to supplement the Federal investment, and pledge to continue this level of support.

Directed by an experienced team, and supported by the nation’s sixth largest business school, as part of the Southeast’s leading urban state university, Georgia State CIBER will implement an ambitious work agenda for the 2014-18 grant cycle. Its prolific agenda is very much facilitated by its partnerships with such world-class companies headquartered in Atlanta as Coca-Cola, CNN, Delta, and UPS.

During the new grant cycle, GSU-CIBER proposes over 60 projects across eight objectives mandated by the authorizing legislation. A sampling of these projects includes: dissemination of teaching materials and new pedagogy for teaching the survey course in International Business; enhancements to the business, languages, and area studies curriculum; Spanish, French, Chinese, and Portuguese-language sections of the core course in international business; and interdisciplinary research projects dedicated to enhancing global competitiveness of U.S. enterprises. In addition, GSU-CIBER will continue to expand interdisciplinary study abroad programs; cultivate international student internship opportunities; and provide support to internationally focused student organizations such as AIESEC.

· Competitive Preference Priority 1 – Collaboration with a Professional Association or Business. 
GSU-CIBER will launch a major new project, The Export Academy, in collaboration with Atlanta Business Chronicle, UPS, and other business partners (Project 5b). This year-long applied training program will prepare ‘export-ready’ small and medium sized enterprises in the Southeast U.S. It will also create internship opportunities for our students. Participating firms will receive both academic training and practical advice and solutions in this certification program.
· Competitive Preference Priority 2 – Collaboration with Minority Serving Institutions. 
Significantly, GSU-CIBER will assume the leadership of the Minority Serving Institutions Consortium, which currently includes 14 CIBERs as mentor institutions and 13 MSI’s as beneficiaries. The University of Memphis previously served as the lead institution in this long-running CIBER consortium. In this leadership capacity among all centers of excellence, GSU-CIBER will now host the annual faculty development program, Globalization Seminars, in Atlanta (previously held in Memphis). It will also coordinate the mentoring project where each MSI is paired with a CIBER to facilitate faculty, curriculum, and student internationalization. (Projects 3b, 6a)
Grantee: 
Indiana University
In order to promote and contribute to the Nation’s capacity for international understanding and trade competitiveness, Indiana University (IU) CIBER proposes a series of activities designed to support, create, and broadly disseminate educational and research resources to a wide range of constituencies. IU CIBER recognizes the Department of Education’s interest in promulgating international business expertise, developed and refined at a number of research universities, to the wider higher education and business communities. To this end, IU CIBER truly embraces its role as a national resource center, ensuring that resources and opportunities are made available to the widest audience possible when addressing the leading research in international business education.

The proposed activities are directed towards moving all constituencies from international awareness, to engagement, and to global competence through the provision of international education, collaborative and mentorship relationships, and experiential learning. The projects’ goals, objectives, and outcomes work together to meet the purposes of the authorizing legislation and deliver high-impact results. Activities are designed to support, create, and disseminate educational and research resources that are critical to enhancing the long-term international competitiveness of the US. In addition, many of our activities are collaborative and interdisciplinary to achieve the broadest possible impact on teaching, research, and outreach audiences, and our efforts often will serve multiple audiences, across our campus, across the US, and across the globe.

Core areas of project impact can be summarized in four thematic areas, which reflect all six programmatic requirements: 1) partnering MSIs and community colleges, 2) experiential learning initiatives, 3) language and culture instructional initiatives, 4) broad dissemination of research and developmental activities. A significant portion of our activities directly address both Competitive Preference Priorities. For Priority 1, our statewide internship initiative links IU with a wide array of partner companies, as do the Indiana State Internationalization Plan and the National District Export Council. For Priority 2, the nucleus of our program is devoted to internationalizing community college and minority-serving institution curricula and campuses. With community colleges educating up to one-half of all US undergraduates, it is necessary to ensure that these populations are provided with current best practices in international education to make graduates competitive in today’s global labor pool. Research has suggested that institutional support for faculty, staff, and students is the principal determinant in the degree of internationalization, so project activities are designed to achieve high impact and wide reach in supporting the internationalization of curricula and campuses in these institutions, both regionally and nationally. These initiatives develop faculty competence in international business, foreign languages, and global affairs to enhance internationalization of business curricula both at KSB and other institutions of higher education.

Grantee: 
University of Maryland

The University of Maryland’s Robert H. Smith School of Business has a longstanding commitment to engagement with the global community. In part a consequence of proximity to the nation’s capital, the commitment also derives from an appreciation of the fact that both the challenges and opportunities facing the nation are global in nature. To succeed in today’s environment requires being alert to ongoing global developments, and having the ability to discriminate between enduring forces and transient events. The Smith School CIBER’s mission has been to increase awareness and instill a deeper sense of understanding of the international arena. The current proposal seeks to build on past accomplishments with an ambitious set of new programs and significant enhancements to successful programs.

In this proposal, the Smith School CIBER has chosen to focus on the rise of new economic powers, and what this phenomenon signifies for the U.S. The focus rests on the belief that the so-called emerging and frontier markets (an expanding group of countries, starting with China, India, and Brazil) are vital for the fortunes of US companies. Business leaders need to have the ability to harness opportunities and rise to the challenges of doing business there. Towards this end, major initiatives on emerging markets are proposed – including conferences, research projects, faculty development, and activities for students and executives. The focus combines with CIBER’s core strength – its position at the intersection of academic, business and policy communities in the nation’s capital. Through collaborations with strategic partners, activities cover a wide range of domains and will deepen understanding of multiple facets of emerging markets.

An overriding objective of the proposed project is to enhance CIBER’s reputation for thought leadership in the field of global business. Additionally, derived from the authorizing legislation, are the following objectives: (1) prepare students for global leadership; (2) help educators bring the world into the classroom; (3) support top quality research on topics of vital national interest; (4) build critical knowledge and international skills of executives; and (5) collaborate with other educational institutions to share expertise on internationalization. Finally, the University of Maryland has some of the most extensive foreign language resources of any university in the country. CIBER remains committed to making these available to the business community.

The Smith School is an internationally recognized leader in management education and research. The Smith School CIBER has high-quality personnel and the active support of the School’s leadership. It diligently follows a clearly articulated evaluation plan, which has led to positive organizational changes and enhancements to program activities in the past. It is poised for even greater success in the future.

Both Competitive Preference Priorities and both Invitational Preference Priorities are addressed.

Grantee: 
University of Miami
The University of Miami (UM) Center for International Business Education and Research (CIBER) is a University-wide Center housed at UM's School of Business Administration (SBA). Its mission is to be an essential nexus for diverse constituents in achieving their international goals and to contribute to the development of innovative ideas that advance the competitive position of the United States (US) in the world economy.

UM CIBER will deliver results by integrating the following key themes into a unified framework:

· Latin America (LA): Leveraging Miami’s strengths and reputation as a “Gateway to the Americas” and UM’s resources and capabilities in the region
· Interdisciplinary: Combining SBA’s expertise, in delivering solutions, with the competencies of UM’s Schools/Colleges of Medicine, Nursing, Engineering, and Arts and Sciences
· Services: Focusing on UM and Florida’s service areas of excellence (e.g., healthcare and finance), key drivers to US competitiveness UM CIBER aspires to be one of the most respected International Business (IB) Centers in the US.
In its second funding cycle, UM CIBER will accomplish the following objectives:

1. Create International Experiences that Enhance Students Employment Opportunities: UM CIBER will contribute to the design/enhancement of IB courses, exchanges, and experiential learning opportunities, including field study trips, consulting, reverse mentoring, and interdisciplinary projects. In total, 20 programs will allow students to develop cross-cultural, language, technical and entrepreneurial competencies with which to successfully operate in/with emerging markets in general, and LA in particular.
2. Strengthen Florida’s International Expertise: To improve the community’s capacity to succeed abroad, the UM CIBER will work with Enterprise Florida and the South Florida US Export Assistance Center to address the IB development needs of students/faculty of Miami Dade College, its premier partner, as well as select local high-schools, and Florida’s small/multinational businesses (fulfilling Competitive Priorities 1 and 2 of the RFP). UM CIBER will offer 14 programs including IB conferences/seminars, speaker series, and global innovation projects.
3. Promote Interdisciplinary Research and Faculty’s IB Competencies: The UM CIBER will expand/strengthen the network of faculty that will address global challenges and enhance IB knowledge. It will sponsor eight interdisciplinary programs including breakthrough IB research; academic/professional conferences with the participation of top level, business and academic leaders from the US and LA; field-study trips; and a white paper series, to name a few. The best practices and lessons will be integrated into comprehensive frameworks addressing global business and society challenges. Outcomes will be disseminated to the academic and business communities.

The above objectives will be designed/executed by over 50 UM faculty members, from 12 Schools/Colleges/Centers and 50 external partners, developing further our previous relationships.

Resources from the US Department of Education, matched by those from UM, will help carryout UM CIBER’s mission. A comprehensive evaluation will help the 15 members of the International Advisory Council assess the Center’s success and offer recommendations for continuous improvement to the Dean of SBA, leaders throughout the University, and the UM CIBER Director, Dr. Joseph Ganitsky (jganitsky@miami.edu/305-284-2629).

Grantee: 
Michigan State University
Michigan State University celebrated the Morrill Act Sesquicentennial in 2012 as the nation’s pioneer land-grant university. Since 1855, MSU has been a leader in international education and outreach. With a focus on quality, inclusiveness, and connectivity, MSU President Lou Anna Simon stated that: “Michigan State University has engaged in a strategic and transformative journey to become the model land-grant university for the 21st century. We call our destination ‘world-grant’…and focus on being locally relevant [and] globally engaged.” Aligned with its rich global history, MSU proposes to continue to operate a Center for International Business Education and Research. Guided by its Advisory Council, first established on February 15, 1989, MSU’s CIBER grant proposal is broadly titled Strategic Value Chains for Increased International Competitiveness. This focus is epitomized in a set of ten guiding principles that lead to the mission for the 2014 to 2018 grant period:

MSU’s CIBER mission is to leverage our leading-edge knowledge and skills to provide superior education, research, and assistance to businesses, multiplier groups, faculty, and students on issues of national significance for international competitiveness.

MSU proposes to focus on 10 Project Goal Areas involving 61 project categories and 229 activities that are embedded in a coherent, sustained global program. These 61 project categories broadly fall into three areas: knowledge development, knowledge deployment, and cultural competitiveness.

Aligned with the new 2014 GPRA CIBER Measures 1, 2, and 3, MSU has planned a portfolio to (1) develop programs that advance participants in their profession; (2) establish and internationalize programs; and (3) facilitate increased exporting for businesses. 
Additionally, MSU has planned a wealth of projects to address the needs in both of the two competitive priorities in CFDA No. 84.220A: (1) “Business and Association Collaboration” and (2) “Community Colleges and MSI Collaboration.” MSU will commit more than $2.8 million in matching funds from MSU’s Office of the Provost, Vice President for Research; and Dean’s Office in the Broad College of Business.

MSU’s proposed work agenda will build on the experiences received by the millions of people who have already been positively affected by MSU’s CIBER activities. These range from the five million page views annually on globalEDGE (including users in all 50 U.S. states virtually every hour of every day); to the more than 12,000 companies nationwide that have been provided knowledge and skills by MSU’s CIBER to compete internationally (including some 1,900 of the 14,100 companies in Michigan that went overseas in 2013); to the 500 faculty trained at community colleges across 44 U.S. states (including faculty at 24 of 28 community colleges in Michigan); to the business professorate who benefit from MSU’s number 1 ranking in producing international business research in the top 29 academic business journals (International Business Review 2010); and to the 28,000 executives who monthly and freely have a subscription to cutting-edge global knowledge in the globalEDGE Business Review.

Grantee: 
Ohio State University
To be competitive in today’s world, the goal of this proposed CIBE is to assist in the development of a globally competent workforce in the US. We identify important, though underserved, areas of weakness in global competence in our workforce, and then address those shortfalls. Moreover, we note why the Ohio State CIBE is uniquely positioned to meet these particular needs. To accomplish our ambitious objective, which is aligned with both of the competitive preference priorities, we have a very comprehensive array of 67 planned activities.

These activities are divided around two innovative foci: One, we target deserving businesses to provide their workforce requisite global skills, emphasizing export training; and two, we identify and serve distinct significant demographic groups, some only recently emergent. We purposely seek out groups with a substantial potential role in the US economy, but are missing necessary global competence. Thus, we target “middle market” firms on the business side; while on the people side, we target a cumulatively huge underserved group, which includes minority students, millennials, baby boomers, retirees, and veterans. The Ohio State CIBE has singular abilities to address the needs of these businesses and populations, serving them at a national level either directly by itself or by having collaborators share their knowledge and competencies with others.

An important, neglected segment is the “middle-market” (~200,000 firms with revenues from $10M to $1B), contributing a massive 1/3rd of US private sector jobs. Fisher is the home of the National Center for the Middle Market, a collaboration with GE Capital that studies this segment and trains its workforce. Our research shows that these firms are severely under-globalized, with the absence of necessary talent as a top reason. Leveraging collaborations in place (Brookings, The Economist, etc.) and a large research/outreach agenda, the Ohio State CIBE has national access to middle market firms to deliver programs suited to their specific needs. As a salient example, the Ohio State CIBE plans to expand the Export Internship Program (EIP) that has been identified by Ohio’s Governor as already creating tangible value for businesses. Though housed at Ohio State, EIP brings in students from other universities, and we will further expand its reach to include HBCUs, community colleges and national associations.

We are also creating programs that target selected demographic groups, starting with underrepresented minority students at Ohio State and at Ohio’s HBCUs (e.g., Central State). In addition, we target high school students in traditional and charter schools, since waiting till college may be too late. Fisher has developed a reputation for being particularly welcoming to veterans, and we will capitalize on this with global business education programs to facilitate their entry into the marketplace. We will work with both millennials and baby boomers with tailored training programs. Fisher has exceptional expertise to create learning programs that recognize that “one size does not fit all.” Complementing cultural and other global business training, we have a language lab with each program, and scholarships for students with language minors.

Finally, in order to have meaningful project evaluation programs, we intend to make a major investment to develop assessment procedures and tools that can be used by all CIBEs to judge the effectiveness both within each school, and across them. These tools will help guide us in continually improving so as to have a significant regional and national impact. 

Grantee: 
San Diego State University

San Diego State University (SDSU) is a comprehensive regional university, which serves 33,000 students including the largest undergraduate international business program in the United States. For the 2014-2018 grant cycle, SDSU CIBER proposes an integrated program that includes (I) foreign language assessment and education, (II) high-impact learning curricula, (III) a scholarly IB research cluster, (IV) outreach to the community, and (V) initiatives which build on multiple areas to achieve synergy as well as address the two competitive priorities and the two invitational priorities. Within this robust program, SDSU CIBER addresses each element of the authorizing statute and the ultimate goal to enhance U.S. competitiveness in an international economy.

SDSU CIBER’s proposal is rooted in issues of national significance. The phenomenon of semi-globalization considers both “the world is flat” and “the world is spiky.” It refocuses the campaign on the borders that separate countries and the bridges that connect them. Language and global strategy must continue to recognize “differences” as a source of competitive advantage. A critical element of this project will be accomplished with the design and implementation of a high-impact learning curricula in order to achieve essential learning outcomes that are connected to the principles of excellence. SDSU’s CIBER research program reflects the need for both academic and practitioner research to build an IB research cluster.

Outreach initiatives are designed to account for SDSU CIBER’s role as an NRC. The 2014-2018 program is designed to be strategic, inclusive, and realistic. SDSU CIBER is authorized within the internationalization mission of the entire university. While SDSU CIBER is administratively located in the College of Business Administration, its mission is to facilitate U.S. business competitiveness across the entire university and business community. The most critical component of the program design is matching the demands of the authorizing statute with the internal competencies of the university. This critical step assures a realistic and successful program. The proposed management plan uses a “canvas” for each initiative to assure desired outcomes. A team of experienced personnel is assigned to lead and support each initiative. SDSU’s extensive infrastructure will provide the appropriate and additional resources needed to accomplish the program’s mission.

The evaluation plan is proposed to span the entire cycle (plan, implement, assess, revise). Each initiative is accompanied by a measurable outcome, which sets the goal on the front-end and provides the metric to measure its accomplishment on the back-end. The four levels of assessment (reaction, learning, transfer, and results) are fully utilized in this evaluation plan. Research activities are assessed through both quantity and quality metrics. An external and an internal evaluator are assigned specific roles to ensure timely feedback and measurable success.

Grantee: 
University of South Carolina
The Darla Moore School of Business (DMSB) at the University of South Carolina (USC), a long-time leader in international business education, is requesting funding for a Center for International Business Education (CIBE) for the grant period October 1, 2014 to September 30, 2018. This funding, matched by USC, will be used to accomplish 39 major activities comprised of 63 distinct projects and programs, many of which directly address and support the application’s two Competitive Preference Priorities and two Invitational Priorities. These activities, which fully meet the mandated requirements for CIBE institutions, as well as encompassing many of the other articulated permissible activities of the legislation, are grouped in five basic categories: (1) development of academic programmatic activities; (2) outreach to business and government; (3) outreach to academic institutions, especially those previously underrepresented; (4) research in international business education; and (5) project evaluation.

Within this proposal, there are also four major new principal initiatives among the five broad CIBE categories of activities, all designed to achieve maximum benefit to all participants and stakeholders of CIBE programming: (1) Undergraduate Cohort Programs: Language and Multi-Country Collaboration; (2) Comparative Institutional Analysis of Regional/South Carolina Cluster Development; (3) Expanding the International Research Focus: Comparative Institutionalism; and (4) The Africa Initiative. The Cohort Programs initiative will enhance the quality of the education for our students and will equip them with the credentials of having studied at a highly regarded academic institution in other countries, as well as at the #1 ranked undergraduate international business school in the nation (U.S. News & World Report). The Cluster Development Initiative will directly promote, through collaboration with businesses as well as policy-focused organizations at home and abroad, cross-border business development to advance trade, investment and innovation in important sectors for our domestic economy. The International Business Research Focus is centered on three comprehensive research themes, deemed critical by DMSB for pushing the frontier of international business. The Africa Initiative, rooted in the emerging policy priority of U.S. relationships with Africa, incorporates a combination of several programmatic and research activities, to include an annual Faculty Development in International Business (FDIB) Sub-Saharan Program, an FDIB Middle East and North Africa Program, the Arabic Language Track in the International MBA (IMBA) program, and requested and matching funds for research into the African economy and U.S. competitiveness in Africa.

In addition to these initiatives, the DMSB CIBE will continue to provide outstanding overall outreach activities, among them its Export-Market Entry Studies initiative (Competitive Preference Priority 1) and its Minority-Serving Institutions Internationalization initiative (Competitive Preference Priority 2). The DMSB CIBE will also engage in 13 separate activities involving language instruction and language performance testing (Invitational Priority 1) and multiple activities designed to collaborate and partner with institutions in Sub-Saharan Africa, South Asia and/or Southeast Asia (Invitational Priority 2). Because of the developed expertise and existing program base of DMSB, well over 85% of the resources requested will be spent directly on outreach and research activities each year. All activities will be evaluated externally and internally over the course of the grant period to measure their impact and outcomes.

Grantee: 
Temple University
It is predicted that up to 70 percent of the world’s growth over the next decades will come from emerging markets, with China and India leading the way. America’s trade deficit with Asia is already vast, and competitive pressures will only intensify. This evolving landscape offers immense potential to America, and hence Temple’s CIBE proposal helps position U.S. interests to “pivot to the growth markets of Asia” while rebalancing in matured markets. 
The proposed research will equip American public and private sectors with an understanding of the clusters of key industries and connectivity that drive innovation, job creation, and exports. Our programs will internationalize faculty and students at Temple and other institutions including community colleges and minority serving institutions; and at the same time, proposed activities will enhance our capacity to protect America’s vital intellectual and business assets and enhance the global competence of our businesses and workforce. Temple’s CIBE capitalizes on the strengths of our institution and partnerships in Asia, especially our 30-year presence in Japan and our nearly 20-year presence in China, to meet all CIBE mandates and objectives and to address the Competitive Preference and Invitational Priorities identified by the Department of Education.

The more than 50 programs are designed to: 
1. infuse knowledge and techniques in pedagogy and curriculum that are critical to function successfully in a dynamic and competitive international environment;
2.  focus on the acquisition of critical languages and area studies by business students;

3. provide language students and teachers with opportunities to improve their business skills;

4. provide opportunities for study abroad and international internships with an emphasis on emerging markets;

5. educate students and SMEs to conduct business effectively in an international arena, thereby positively impacting the economic, cultural, educational, and international status of the Philadelphia region; and

6. promote cutting-edge IB research of major importance to U.S. competitiveness. 
We are particularly proud to present two research projects that will be of immense value to businesses, policymakers and academics. We have identified the expertise, resources and competencies of Temple University and our regional partners that will allow us to develop and implement programs on time and within budget while ensuring that valid and reliable data are collected for evaluation purposes.

Grantee: 
Texas A&M University
The proposed Texas A&M University (TAMU) CIBE program will contribute to increasing U.S. global competitiveness by training American business/non-business students, faculty, and executives especially of minority groups to understand foreign cultures and business practices, to perceive and grasp overseas marketing and investment opportunities, to overcome language barriers, and to expand global business career opportunities of students through international internship experience. ED funding is requested in this proposal to allow TAMU’s Center for International Business Studies (CIBS) to advance its role as a state, regional and national resource for U.S. global competitiveness with 33 innovative educational, research, and outreach CIBE Activities for the 2014-2018 period. The strength of CIBS stems from its integration into the structure of one of the nation’s largest and best business schools (Mays Business School) and the programmatic and financial synergies gained from effective partnerships with the Bush School of Government and Public Service, the Colleges of Liberal Arts, Agriculture, Education, and Engineering. CIBS has also built effective partnerships and strategic alliances with TAMU System Schools (some are Minority Serving Institutions -MSI), the Southern Association of Colleges and Schools (SACS w/MSIs) in 11 southern states, other U.S. universities, foreign business schools, professional associations, MNEs, and federal and international agencies. All of these resources will be utilized in CIBS’s efforts in the next four years to accomplish the goals of HEA-Title VIB federal legislation authorizing CIBEs, the two competitive as well as two invitational priorities, and to meet the international education needs of the state, region and nation. CIBS management team has designed an innovative project and evaluation process organized to accomplish those fundamental education, research, and outreach objectives by implementing 33 strategic Activities that will achieve the following highly significant outcomes:

· Interdisciplinary certificate programs devoted to international business studies across graduate and undergraduate curricula: certification that combine foreign language, cultural, geopolitical & economic aspects of contemporary global business, as well as international internships and field study; and curriculum that infuses the international dimensions of accounting, information systems, operations, supply chain, finance, corporate strategy, management, and marketing, as well as other courses.
· Language studies/immersion in less commonly taught (LCTL) and traditional, that equip students and business community to overcome cultural barriers and contribute to U.S. global competitiveness.
· Study abroad, student exchange, and internship programs with over 40 partner business schools around the world designed to allow TAMU students expand employment opportunities in international business.
· IB Research conducted by accomplished scholars and doctoral students concerning significant issues pertaining especially to emerging market economies, innovation, American economic competitiveness, global business strategies, and pedagogical studies that will advance international business education.
· Outreach activities that respond to the globalization needs of business professionals, teachers in public schools, and professors at community colleges and other universities in Texas, SACS, and nationally.
· Educational, research, and outreach training to advance internationalization efforts of minority-serving institutions (MSI), Historically Black Colleges and Universities (HBCU), Hispanic-Serving Institutions (HSI), and community colleges to narrow the IB education gap between these institutions and the rest.
· Use of digital technology and academic research to develop current and cost-effective IB e-textbooks as well as hard copy IB textbooks that enhance and expand international business education and training.

The 2014-2018 TAMU CIBE program will have a significant impact on students, faculty and executives in Texas, the Southern U.S. and across the nation and will serve as a model for international business collaboration/education/training of Minority-Serving Institutions.

Grantee: 
University of Texas at Austin
The Center for International Business Education and Research at the University of Texas at Austin (CIBER-UTexas) was established in 1990, and since that time, has worked to realize the purposes of the CIBE authorizing legislation. Housed in the McCombs School of Business, CIBER-UTexas has become a powerful contributor to U.S. competitiveness. In the coming grant cycle, we hope to continue this work by enhancing the ability of educators and businesspeople to respond to changes in international education and business.

This proposal builds on the expertise and collaborative networks we have developed over the past two decades and introduces initiatives that respond to new challenges in international business. Proposed activities address the three major goals of the CIBER authorizing legislation:

1. the internationalization of business education and research; (2) the integration of business and

2. non-business disciplines; and 
3. service to and partnership with the international business community. 
Based on extensive needs assessment, CIBER-UTexas proposes 37 programs addressing four central themes:

· Intercultural Adaptability and Development of Problem-Solving Skills
· Facilitating Exports for Entrepreneurial Companies
· Language Education: Less Commonly-Taught Languages
· Evolving Challenges: Digital Identity and Privacy

This proposal’s guiding principle is to be collaborative in program design and delivery, create practical tools and techniques for use in business and education, and ensure external diffusion to the greatest extent possible, with rigorous evaluation for all programs. The proposal meets the requirements of the Request for Proposal and includes programs relevant to both competitive priorities specified by the Department of Education.

Our 2014-2018 proposal combines CIBER-UTexas’ experience delivering quality programs to relevant constituencies with the expertise and resources of the McCombs School and UT-Austin, and builds on our partnerships with businesses, business associations, and educational institutions. In this grant cycle, we look forward to meeting the objectives of the CIBE program by contributing knowledge and skills to international business and education, a purpose we so highly value.
Grantee: 
University of Washington
The University of Washington CIBER at the Michael G. Foster School of Business proposes 36 new programs for 2014-2018. These programs focus on three theme areas: (1) understanding Asia-Pacific markets; (2) the role of supply chains in global trade and investment; and (3) experiential learning for career-readiness. These themes serve the needs of our School and the higher education and business communities of the Pacific Northwest.
The proposed programs meet the purposes of the authorizing statute by contributing to the understanding of key current and future markets for US business. They address the Competitive Preference Priorities 1 and 2 by promoting employment for students of international business and by including collaboration with community colleges and minority-serving institutions to address regional training needs.

We focus on Asia-Pacific because many of the fastest growing world markets are in this region and because these are markets where language and area studies knowledge is particularly important. Because of our geographic location on the Pacific Rim, we can draw on existing business ties with the region and on strengths of the UW, such as language teaching. One highlight under this theme is our goal that every Foster School faculty member will have the opportunity for a professional, on-the-ground experience in Asia.

Supply chains are a theme because of the importance of trade and globally-networked firms to our region. The future competitiveness of the US economy depends on the ability to understand the forces that are changing global supply chains, disruptive forces that threaten them. Global Supply Chain Study Tours headline the programming under this theme. By following the supply chains of iconic global companies such as Boeing, Intel and Costco, students can expect to deepen their understanding of both supply chain management and specific industries.

We have extensive experience in delivering experiential learning opportunities, such as short and long term study abroad, competitions, internships, and student consulting projects. We are excited about taking these programs to the next level through innovations that give students more opportunities for first-hand experiences and that generate increased value to regional businesses and business organizations. For example, our proposed Community College Export Plan Competition, in collaboration with North Seattle Community College, will have the dual outcomes of generating export recommendations for businesses and also providing training that will increase the career-readiness of graduates.

We are excited about these and other innovative programs that we are proposing. We are also motivated by the expanded impact we can have through partnering with community colleges and minority-serving institutions; regional higher education and K-12 institutions; businesses and business organizations; governments; and UW departments and colleges. We are committed to delivering outstanding global business programming, and we will measure the outcomes with a holistic evaluation plan that incorporates quantitative and qualitative assessments.
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