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Coordinator:
Welcome and thank you for standing by. At this time all participants are in a listen-only mode until the question-and-answer session of today's conference call. At that point if you'd like to ask a question, you may press star and then 1.


Today's conference call is being recorded. If you have any objections, you may disconnect at this point.

Now I'll turn the meeting over to your host, Mr. De'Rell Bonner. Sir, you may begin.

De'Rell Bonner:
Thanks, (Oliver), and good morning everyone on behalf of Greg Darnieder, our Senior Adviser to Secretary Duncan on College Access and Completion. I'd like to thank you for joining today's call featuring Michael Itzkowitz. My name is De'Rell Bonner and I serve in the Office of Communication and Outreach, and I will lead today's call in Greg' absence.


As many of you know, Greg is a one-man band, and unfortunately he is in Denver today at the (Strive Conference). And Greg had entrusted me to lead today's call, which could be really good or really bad, and I'll leave it for you to decide.


If today is your first time joining this now weekly affinity group call meetings, we'd like to welcome you and certainly want to encourage you to share the conference information with folks that might be of interest.


Just also wanted to take a quick moment to note some changes. So for those of you who've participated in these calls in the past, we've typically sent out meeting invitations. However, since these calls have grown substantially over the course of the last few months really, we have now implemented a new system which will be through our (Gov Delivery), which is an email distribution list, which kind of allows us to send out the email notification to multiple folks.

This is the first time we're using it, and hopefully you guys received the conference information. And if you haven't or if there are any issues, certainly want to encourage you to reach out to Greg for any ways that we might be able to improve.


So with that, I'm going to introduce Michael Itzkowitz who is a Policy Adviser in the Office of Post-Secondary Education. Today he's going to talk about some of the (power of choice) consumer tools. So with that -- Michael?

Michael Itzkowitz:
Good morning everyone. As mentioned, I am Michael Itzkowitz, I work in the Office of Post-Secondary Education. Thank you all for joining me on this call today, I appreciate your time.


Today we're going to be talking about a number of tools this administration has created to have people make more informed decisions about education. In today's global economy, a college education is no longer just a privilege for some but rather a prerequisite for all. In the last year, 60% of jobs went to those with at least a bachelor's degree and 90% to those with at least some college. Over the next decade, as many as two-thirds of all new jobs will require education beyond high school.


This is why the President's plan for a strong middle class and a strong America calls for expanding the availability of post-secondary education or training for every American. Providing every American with a quality education is not just a moral imperative but an economic necessity. And we want to make sure that all students, regardless of their income, race or background, have the opportunity to cross that finish line.

Shortly after taking office, the President established the bold goals for our nation. By 2020, the United States will once again have the world's highest proportion of college graduates as we had just a generation ago. And for our nation to succeed and reach that goal, it's critical to ensure that students and families have the necessary tools in their toolbox to make informed decisions when investing in higher education.


The U.S. Department of Education is making college choice more available and accessible to students and families, helping them to navigate the maze of college cost and financial aid options and to help them get, as the President said in the State of the Union Address, the most bang for their educational buck.


A college education is often a family's second-biggest investment after a mortgage. Yet (half of) students and their families typically have very little information on which to base one of their most significant financial decisions. Just as it's important to not buy a home before conducting a thorough inspection, students and families should look at all the available options and information before selecting a college to ensure that they're getting the best value for their money.


That's why the department has made a suite of consumer tools available which we're going to be talking about throughout this call. These will include the College Affordability and Transparency Center, the College Scorecard, the College Navigator, the Financial Aid Shopping Sheet, and the StudentAid.gov Web site. These tools are all designed to put affordability and value first to promote more informed consumers and to empower families to make smart choices.


There are different points in the search process for students and families as they look at these different college options. And each of these tools helps at different stages of that process.


So looking at Slide 4, it provides a framework of what we've been doing and how we've been thinking about this. We've had the College Affordability and Transparency Center and the College Navigator for a number of years now. More recently, the Department of Education and the Consumer Financial Protection Bureau announced the release of the Financial Aid Shopping Sheet. And during the State of the Union this past year, the President announced the creation of the College Scorecard.


Now there are different points in the process and the search process as students and families look at these different options. Each of these tools are helpful within different stages of that process. In the early stages where people are just beginning to explore possible post-secondary options, they might be looking at that first box. They want to get a general sense of what each institution has to offer, possibly how far it is from their home, and how much it costs and what kind of outcomes that students obtain after graduating. And the College Affordability and Transparency Center and College Scorecard, they help with that.


As they get more involved in the search process, there's the need for more detail. And after they get accepted into the - and begin to receive their financial aid award offers, they need to be able to easily compare costs, which is our Financial Aid Shopping Sheet.


So it's a process that families go through and we're trying to provide tools to support that process. It's really trying to meet the needs of students and families.


Now looking at Slide 5, the College Affordability and Transparency Center has been available for a couple of years now. It provides a way for people to look at the question of, what does it really cost to attend post-secondary education? So often we focus on the advertised fees, intuitions of institutions, and what we know is that's not what people really pay. What people actually pay is something that we've been talking about as net price. And as you know, that what really matters to students and families is, what's the bottom line? So often tuition and fees will scare people away from looking at some colleges, attending or even applying to some institutions.


So a couple of years ago we launched the Affordability and Transparency Center so people can look at the net price that institutions are charging -- the lowest net prices as well as institutions that are charging the most.


Now on this slide you can view the College Affordability and Transparency list. Most of you may have seen this, where you can go to the screen, look at the list of the highest net price, the lowest net price, and the fastest-growing net price for all institutions. All of that information is important to students and families as they look at their options. But it doesn't necessarily answer every single question that a consumer may have because we don't always search for schools just based on price.


Most students will go to institutions that are in their state or in their local community. Most students don't go across the country to enroll in post-secondary education even though we'd like them to think about that option. So we have a tool that helps them look at that price, but it doesn't necessarily address all the needs of prospective students, families and their parents.


So looking at Slide 6, the Affordability and Transparency Center also gives students an option to look at specific career paths that they may be interested in. Here we pulled up cosmetology schools. This is across state lines. And what we have done is we sorted by net price. So you're able to do this on a number of different functions and to be able to sort by different programs, average month to completion, tuition, or net price.


Now looking at Slide 7, what we have here is a hub. It's the College Affordability and Transparency Center hub, which holds a lot of these different tools. So here we see the College Scorecard, the Net Price Calculator, College Navigator, and the Affordability and Transparency List.


So now we're going to talk about the College Scorecard on Slide 8. Following the President's State of the Union Address earlier this year, the department launched its College Scorecard Web site. The President asked for us to do this at the State of the Union Address a year ago and we did a tremendous amount of work since then, leading to its launch in February.


And by we, I don't just mean those in the Office of Post-Secondary Education. We worked across departments to help make this happen and across offices. So, included work with the National Center for Education Statistics and the Consumer Financial Protection Bureau, and a variety of other colleagues across federal agencies -- to come up with a tool that would be useful to students and families.


One of the things that you'll notice is it doesn't have a very federally focused front-end. If you use the Department of Education's Web site in the past, you'll usually notice a more standardized-looking search screen. We tried to do something a little bit different with this Web site so it has more of a graphical appeal on the front-end, allowing people to use the tool, not just a search based on institutional name, but to recognize that people are looking at schools are often particularly interested in pursuing certain majors or maybe interested in particular occupations.


They're able to use this tool to help narrow down search, to get them to a subset of institutions that are specifically designed to meet their needs, and then have an output that is also more graphically appealing and consumer-friendly in the design.


So looking at Slide 9, after you've chosen an institution, and typing in the name of the school or narrowing the search and choosing one, you're able to take these scorecards and lay them side by side and very quickly and very visually understand what the various measures are. This includes net price, which is important, because we don't want families being intimidated by the sticker price and the fees that the institution charges. This will give them an output measure that reflects what the typical student actually pays at that institution.

One of the thing that's really - is important for each scorecard, you can - there's also a link to the Net Price Calculator at the institution and that you can personalize that price based on a particular student's circumstances. This may be helpful if you have students whose family income is substantially lower or higher than the typical student which is noted within the scorecard.


We also feature graduation rates for each institution on the scorecard. It's really important that students and families understand what's the likely outcome if their student, their son or daughter, if they enroll at one institution instead of another one.


I know that many people in the community are concerned about the graduation rate that we use on a lot of these measures, which is for first-time and full-time undergraduate students. That's the one that Congress prescribed in the Consumer Right to Know Act in 1990. And at that time it was recognized as through this measure, this would produce the best graduation rate that institutions would ever have.


If you were to include part-time students and transfer students within this measure, we know that those students are less likely to complete, and that's why Congress selected this rate back in 1990.


At the same token, we're currently working to improve that measure and to add back in transfers and part-time students, and ultimately hopefully to use that in future iterations of the scorecard.


Now in the scorecard we also talk about cohort default rates. We've been using default rates for a number of years here in the department. And putting them on the scorecard addresses the question, what's the probability that my son or daughter will have problems paying their student loans back after graduation? What's the probability that we'll be able to get a job after graduating from this particular institution? And will it be a well-paying job?


One of the new metrics that we've used on the scorecard is median borrowing. Students and families often look at how much they're likely to borrow in a given year, not realizing the total accumulation of it that will likely occur after completing the certificate, a two-year or a four-year degree. So we've incorporated an outcome measure that looks at people who have completed their degree or left their institution and what the average debt levels are for those students.


People who graduate - people who attend school longer and graduate from that school often attended longer, and therefore will incur more debt. We're gravely concerned about the level of student debt. And for students to maintain a manageable level of debt and also provide tools at the backend so they're able to handle that debt through repayment plans is very, very important.


But it's also important that families know about the level of debt that students typically take out at each of these institutions. There's a link on the scorecard so people can also get more information about the repayment plans that are available to students.


And finally, we indicated that we'll be working on employment, outcome measures on the scorecard, and that we will be looking to provide earnings possibly within the next iteration.


Now this is a really important thing as we want to know, you know, what are students' employment outcomes that have graduated from an institution. So we're currently making - working to make that information available.


Now what you're looking at now is Version 1.0 of the scorecard. As mentioned, you know, we're working on future iterations of this, and there's lots of interest in trying to figure out ways to make this tool more useful to students and families. So we've done focus group work on this and also received a lot of different feedback to our scorecard mailbox, and we also welcome your feedback as we move forward in the future.


One of the things important to note about the scorecard on Slide 10 is that institutions are compared to similar institutions. So as we have those gauges, we're primarily - we're comparing primarily bachelor's degree, creating institutions to other primarily bachelor degree granting institutions, primarily associates degree granting to other primarily associates degree, so on and so forth. We are looking at an annual update of the scorecard as well.


Now just to quickly go through some of the data and where it comes from on the scorecard, looking at costs -- this is Slide 11. This is the average net price for undergraduates at the institution for academic year '10/'11. And we also have the changes in that price which looks at 2007 through 2009.


The graduation (is mentioned as) first-time/full-time degree or certificate-seeking undergraduate students, and there's a comparison of institutions who primarily grant the same level of degree. Now this measures primarily bachelor's degree granting students beginning in fall 2005 and seeking a bachelor's degree. So that would be six years, it'd be 150% of the time, is what we look at. So how many students complete a bachelor's degree within a six-year period? For an associate's degree, that would be a three-year period.


Looking at the loan default rate -- this is the institution's three-year federal student loan cohort default rate. This is the percentage of the institution's borrowers who enter their payment on certain federal loans in federal fiscal year 2009 and who defaulted before September 30th, 2011 -- so, how many students were unable to pay their loans within a couple of years after leaving or graduating from that institution. And the median borrowing represents all undergraduate borrowers who graduated or withdrew from the institution between July 2010 and June 2011.


Now going on to our next slide -- Slide 13 here -- this brings us to the next stage in the process where families may want to dig a little bit deeper into information on a given school. And the College Navigator provides more detailed information about institutions to help students decide where to apply.


The College Navigator is hosted by the National Center for Education Statistics and it contains the broadest data available about institutions. Here we have 7400 Title IV institutions and others that volunteer their data because they want to also be showing up in the searches when students and families are using the tool. We launched the navigator in 2007 and we've been very pleased with the performance on the navigator since then.


We've had over 2.5 million Web visits and it continues to go up. We continue to provide more information on a regular basis on the navigator and are continuously looking at ways to improve the tool


So on the Web site there's a significant amount of information about all these institutions, about what the campus setting is like, whether or not it's religiously affiliated, who have accredits the institution, and links (if you wanted) of the school Web site itself.

It's essentially a super set of all the data that's located on the scorecard. And there's a new, you know, it also offers a glance at an institution's retention and graduation rates which, usually tied with that price, gets the most attention among policymakers but also among others.


So looking at Slide 16 -- this is the front page of the scorecard -- it's a little bit more complicated-looking than the scorecard, excuse me, the system navigator. The scorecard tries to make things a little bit more consumer-friendly. This is more like a 2007 scorecard which, you know, essentially goes, how can I get the most information on this page as possible, so we make sure that we're not leaving anything out? And as I mentioned, it allows people to dig a lot deeper into these different steps.


So this is what the search page looks like. You can search by states, pull up a map, and - or search by ZIP code. You know, we often hear about a lot of college students who are high school students, recent graduates going directly to college, and this allows students, you know, we know that there are a lot of students that are in their 30s and going to schools closest to their homes, so a ZIP code is actually one of the most useful searches for the typical American looking for college. So again you can look on a whole bunch of other obvious features here.


So Slide 17, we have an example using American University. It pops up a page like this after you select it. You can also see the Google Map of where the institution is located. And you'll get some basic information. You can go down on the page to expand on many of these features. If you want to see net price data, retention rate and graduation rates, you can absolutely do that.


A common thing that we would look at is net price, and it'll pop up just like this. This also provides a link directly to American University's Net Price Calculator. As mentioned, the average net price might be useful, but if you're not thinking about what the average student pays and you're more interested in what you have to pay, the link's right there for you to go into it.


Now looking at Slide 18, the navigator, you can also compare up to four institutions simultaneously on a variety of these measures. This is a feature that was greatly demanded. If you're looking at the two closest community college, you're probably going to want to compare them without going back and forth on the page. And the navigator allows you to also look at these institutions, save a search, and return to it later.


Selecting a post-secondary education is maybe something that you're not going to do just in one sitting, so we certainly acknowledge this. You can save your favorite institutions and pull them up side by side.


And so here we have an example of enrollment. So we're looking at three institutions and comparing some basic demographics between Brewster Technical College, Broward College and Centura College in Florida here.


So next I want to talk a little bit about the Financial Aid Shopping Sheet as the next part of our process -- after students have been accepted into an institution. A lot of times we've heard feedback that the financial aid award letters are often confusing to a lot of students and families and it's very difficult to dissect them.


So we've kind of met this need by creating the Shopping Sheet. And it provides students and families a standardized way to see personalized net price which is what it really costs for the student or a family for their son or daughter to enroll in a post-secondary education institution with a clear indication of the costs and the types of grants and financial aid that the student will be receiving.


Institutions can use this as their financial aid award letter or they're also able to provide it as a cover sheet which they can absolutely supplement with any additional information about the student's award.


So this is more at the stage of choice process when students are - they have their offers and they're looking through them and they're deciding, where can I enroll? It assigns a standardized clear and concise picture where they can compare the different institutions and help them gather a better understanding of the cost of college before making that final decision. And they also identify the type and amount of aid that each student qualifies for, and allows them easy comparison.

So on Slide 21, we have a slide here of the Shopping Sheet itself. Now the thing I want to point out is that three of the metrics from the College Scorecard are also featured on the right-hand side of the Shopping Sheet. There you have graduation rates, loan default rates, and median debt. Right now, you know, these are the metrics that we're using on the Shopping Sheet.


Now on the scorecard and navigator, there's no personalized net price as I mentioned. It's presented as a general measure on these tools, although you are able to link to that Net Price Calculator and get a more accurate estimate. Now the Shopping Sheet's important because after receiving acceptance and an aid award letter from an institution, each student is able to easily navigate through these different offers. They'd be able to see what aid they're actually receiving and what they would actually be paying out of pocket on a year-to-year basis.


Now the Shopping Sheet is a voluntary measure and, as of today, I believe we have over 1700 institutions that have committed to using the Shopping Sheet. Now these institutions represent over 6.8 million undergraduate students. So we're very - we're really, really very, very pleased by the uptick in this. At the same token, we want that number to be much closer to 100. Because when we were talking about this with the Secretary early on, his point is that something like the Shopping Sheet is just common sense, and it really is.


So on Page 22, it just gives you a general list of the Shopping Sheet Web site. We provide all of the Web sites on one of the last slides here, so we won't give you that information right now, but this is just a - it gives you an annotated Shopping Sheet which I think is really useful for financial aid award, financial aid officers and guidance counselors. It kind of says what each of the metrics is and it gives a little bit more of a clear description in more plain language.


Also had the specific set of institutions that have adopted the Shopping Sheet, we list those and update those on a biweekly basis. It also has frequently-asked questions. So if you want to just get a better understanding, we probably and hopefully answered them within that document. It also provides institutions all the tools that they need to help make this available.


So looking at Slide 23, I'm going to now talk about - a little bit more about the Federal Student Aid Web site, StudentAid.gov. This is what the site looks like itself. On the left-hand side you're going to see what it looks like on a computer screen. And on the right you're going to see what it looks like on a smartphone.


The site is represented by five sections that help walk users through different stages in the student lifecycle. So anything from preparing for college, who qualifies for financial aids, to applying and receiving it, all the way to managing and repaying those student loans is on this site.


Now on the right-hand side of the site - on the slide, what I wanted to show you on the smartphone, the white and black menu rearranges itself. So when you look at this on a mobile device, the way you look at this changes from one device to another so it adopts to that device and it's appropriate for that device. So it makes it easier for you to see it, because we do understand here at the department that many, many students are now using their mobile devices much more than a PC even to go online.


So looking at Slide 24 -- what is StudentAid.gov? Just in case you're not familiar with it. It's quite new. It was launched in July 2012. It provides comprehensive information about federal student aid. It has a lot of words on it but they're written in very plain language and meant to be helpful to students, families and guidance counselors.


We also supplement what we have on this site with social media. So we have a Twitter page, a Facebook page, a YouTube site. And now what I want to do is go through this. I want to point out a couple of things to show you what Federal Student Aid has been up to.


So going to Page - Slide 25, we talked about - we talked about students at different stages needing different tools with different types of information. And that's kind of how I want to structure what I'm saying here today while I'm going through these slides. So I'm going to start at the beginning with a student who may be isn't sure that they want to go to college.


What would I recommend for them is to go to StudentAid.gov's YouTube page. You'll see at the top of the YouTube page we have this (white-on-black) menus again, and what - and we've got the menus options, Prepare for College, Who Qualifies for Aid, FAFSA, Repay Your Loan. And for everybody watching, we have an additional section which is called Professional Resources.


Now this is great for anybody advising students on their way to college. To this audience in general, you may want to check that out and take a look at it. We're going to continue to beef that up over time, so please keep checking back on that site as well.


Now maybe the student is thinking, I want to go to college but, you know, I'm not really sure. I don't know what it's like to. So on the College Playlist, we have a bunch of videos that goes way further than what I'm showing you right now. And we have real students on these videos talking about what is the biggest myth about college, or, is college harder than high school. These videos are actually quite reassuring in the things that they say, and I think this will help students get a grasp of what college is like and whether it's right for them.

Now looking at Page 26 -- so now the student has decided, yes, I do want to go to college, what do I need to know if I'm looking at different colleges? StudentAid.gov does link out to the other tools already discussed, but there's additional information that's explained in our Things to Consider page, things like net price, what that is and why it's important, thinking about accreditation and graduation rates. We'll help users further assess the quality of the schools they're thinking about attending.


Now this is critical - another critical way of looking at and comparing schools with that critical eye.


Now on Slide 27, another thing that I want to point out, as students start looking at different colleges and start thinking about financial aid in particular, is our resources page. The shortcut here is StudentAid.gov/resources. Once again that's StudentAid.gov/resources. And on that page you're going to find many documents that link to Web tools, infographics and much, much more.


Now on Slide 28, the student has decided, okay, I'm going to college, I've learned a little bit about financial aid, but I'm not sure how much aid I can now qualify for. So what we have is information on StudentAid.gov about our tool called the FAFSA Forecaster. And on our page, that explains what the forecaster is.


For anybody who's not quite familiar with it, the forecaster is an early eligibility estimator. So it tells the student, if I applied for federal student aid today, how much aid would I get? It helps estimate that. So that way, students can help plan ahead for college and realize they may qualify for more grants or loans than they originally anticipated, or they may want to think about more and different ways to help stave up some to help supplement the money that they would be receiving.


So on Slide 29 here. The student has now filled out their FAFSA, they've gotten their aid packages and they see that there's probably a loan option located within that package. Over half of students do end up getting and taking out student loans.


So back on YouTube again, I'd recommend our Responsible Borrowing video. This video encourages students to understand the process of getting student loans and to take the loans seriously and to realize that they're going to have to pay them back over a certain period of time.


Now on Slide 30, StudentAid.gov also links to our sister site, StudentLoan.gov which does have a lot of information about federal loans. Here you'll see a counseling tool that helps students manage their loans and budget during college. It also gives the information including a breakdown of how much they owe on their various loans and what their principal and interest payments are going to look like over time.


So finally, on our next slide, StudentAid.gov shows off different repayment plans that are offered to students. If you look at the right-hand side of the slide, you'll see quick links with a bunch of links under them. And if you can't read them, there's a link to our repayment plans calculator.


So, someone is curious about whether income-based repayment is right for them, we have an income-based repayment link that goes into more detail for students and families. I definitely recommend you take a look at StudentAid.gov and explore their Facebook page, YouTube and Twitter sites so you can keep up to date on all the latest happenings within that world.


So on the next slide is something that we've been looking to make available to get in the hands, the actual hands of guidance counselors. This is currently on the Web. You are able to print it out for your students. And this is the Comparing Colleges Brochure. This is available at StudentAid.gov/ComparingColleges. Once again that's StudentAid.gov/ComparingColleges. And it gives a brief description of each of the tools mentioned - that I mentioned earlier within this presentation.


This can be viewed and pronounced for the Web site. It's very useful for students, parents and families who may be less familiar with some of the tools that the department is providing. And we encourage all of you to share this with your networks.


So this brings me to the end of our presentation here. We have our resources which we hope that you'll continue to check out and share with your networks. And we've also provided you with my email address. Feel free to shoot me any emails, if you have any specific questions on Shopping Sheet at ed.gov or the College Scorecard. We also have mailboxes for those.


So I appreciate Greg letting me talk with you all today. So thank you very much. And I think we're going to open it up for about 15 minutes of questions now if you all have any questions.
De'Rell Bonner:
Yes. So while waiting for the first question, Michael, I know that you had said that 1600 institutions have adopted this Shopping Sheet. So for advisers and/or teachers who have students who currently are interested in institutions who are not represented in the Shopping Sheet, what are - what should they tell their students?

Michael Itzkowitz:
Well, of course we'd like, you know, all institutions to adopt the Shopping Sheet. I mean that's one of the very difficult things which we've heard from a lot of people, is to - it's very difficult to sift through some of these aid award letters.


So the last up in the process, the Consumer Financial Protection Bureau, actually has a Web site where you can point students to. You can type in all this information and it gives you very similar information that's on the Shopping Sheet. It also allows you to compare the metrics. So it's called the CFPB, Consumer Financial Protection Bureau. It's their paying-for-college Web site.


So I'd encourage you to look at that Web site, and you can also import this information into that Web site you can look at these different information in a standardized way for students who may not have received a Shopping Sheet from an institution.

De'Rell Bonner:
Perfect. Thanks.


And now we're going to turn it over to the operator, (Oliver), to kind of give the instructions. For those of you who may be interested to ask any questions.

Coordinator:
Thank you, sir. We'll now begin the question-and-answer session.


If you'd like to ask a question, you press star then 1. Please unmute your phone and record your name clearly when prompted. Your name is required to introduce your question. To withdraw your request, press star 2. One moment please for the first question.


Our first question comes from (Joy). Ma'am, your line is now open.

(Joy):
Hi. Thank you. Two questions. One is, is that I don’t have the slides, and looking at previous emails, there's no slides available, so how do I get the slides that you just did?

De'Rell Bonner:
So we will send out an email with an access code to the Web site that provides the log-in information so that you can access the PowerPoint. If you can shoot me an email, my email is derell -- and this is for anyone who did not receive the log-in information to access the PowerPoint, you can shoot me an email. My email is derell -- that is D as in dog, E-R-E-L-L dot B as in boy, O-N-N-E-R -- at ed.gov. Shoot me an email and I will ensure that you all receive the log-in information. And for those of you who want to be included in the future, just shoot me an email with your email address and I will include - ensure you are included for future calls.
(Joy):
And then the second question is, because we're trying to do some reports, we noticed that there's some differences between the results coming from College Navigator and the results coming from the scorecard. I'm assuming it's because different years were looked at to find those results. So which - is it the navigator that has the more updated information?

Michael Itzkowitz:
So the answer to that question is yes, and the reason being is that the navigator is updated on a quarterly basis. So I think, you know, a lot of the information is pulled from the College Navigator itself. So it should be the exact same information. However, if an institution has given misinformation by accident, inaccurate information, they're able to submit revisions and request revisions to update their information. So that would be updated on the College Navigator Web site, and it won't be updated on the scorecard until its annual update.

(Joy):
Thank you.

Michael Itzkowitz:
Uh-huh.

Coordinator:
Thank you, ma'am. Our next question comes from (Marley Keller). Ma'am, your line is now open.

(Marley Keller):
Hi. Question regarding, what is your, I guess, what would say is the current status of moving towards perhaps a uniform award letter that would, you know, maybe not necessarily replace the Shopping Sheet, but, you know, what is the department's progress or status, or is there continued movement in terms of moving towards a uniform financial aid award letter?

Coordinator:
So as of now, as I mentioned, and as you know, you know, this is a voluntary initiative. And we've had a lot of people who have come out and supported this. I mean I think it says a lot that over 1700 institutions have said that they will be adopting this over the next year, and those institutions represent over 6.8 million students. You know, we've kind of said -- and the Secretary has said -- this makes sense for students.


So we've seen some bills in the House. I think there was a Franken Bill which suggested a standardized award letter. I don’t think that that's gotten that far at this point. But this continues to get a lot of interest from outside and inside sources. So that's what I can say about that right now.

(Marley Keller):
Okay. Thank you.

Coordinator:
Thank you, ma'am. Our next question comes from (Gene Weller). Sir, your line is now open.

(Gene Weller):
Yes. I just had a question, you know, we worked in various school districts, and one of the things that I liked about this presentation was the fact that you have YouTube videos and things like that. However, we have a lot of restrictions in the classroom when it comes to being able to use Facebook, Twitter and things like YouTube which would be valuable to demonstrate to these high school students, especially freshmen. I wanted to know if the Department of Ed was going to do anything to maybe streamline these videos onto your Web sites where we would be able to have better access to them in the classroom.


For instance, it'd be easier to do it from a dot-gov site and to not have the YouTube video necessarily on YouTube but on your site. Is that something possible? Is that something that you guys are looking at?

Michael Itzkowitz:
I think it's a really good suggestion, just knowing, you know, you saying that there are those restrictions. So that's definitely something that I can explore a little bit more just to make sure that you and your students of course have that access. So I appreciate the suggestion, I will definitely look into that.

(Gene Weller):
Thank you.
Coordinator:
Thank you, sir. Our next question comes from (Beth McCarthy). Ma'am, your line is now open.

(Beth McCarthy):
Yes. I had a couple of questions in regard to two things. One is, is there one place that you have access by institution their entry requirements? I know that's one thing that our students have a hard time sort of putting that all together. So I didn't know if that's easily accessible either on the College Navigator or somewhere else.


And then my second question is about the graduation rates by institution. One of the things I know that highly use those numbers is their entry requirements. So community colleges take every one so they have really low graduation rates. Other institutions have really strict standards for entry so they have higher graduation rates. And I didn't know if there's anywhere that you have to help students think about what the difference is or how they use those figures.

Michael Itzkowitz:
Sure. Well, let me answer your second question first.

(Beth McCarthy):
Okay.

Michael Itzkowitz:
So what we've done is with the metrics that are available on the scorecard, they're comparing all two-year institutions to two-year institutions. So, you know, you might be right in a sense where the entry requirements might not be as high for some community colleges so their graduation rate might be lower. But on the gauge itself, it's comparing all two-year institutions to two-year institutions, so it would be more of an accurate reflection to see where does that institution fall in comparison to all different community colleges. So I think that that's something...
((Crosstalk))

(Beth McCarthy):
That makes sense. So if it's sort of in the middle, it means that sort of average with most other community colleges, or if that gauge is on low, it means they - it's lower than their other sort of like institutions, correct?

Michael Itzkowitz:
Exactly. So that's exactly the concern that we were trying to meet with that.

(Beth McCarthy):
Got you.
Michael Itzkowitz:
As far as admission requirements, I don’t think that that is specifically listed on the navigator itself, but I'll just - I'll have to dig in. But I don't recall seeing that specific information on there.

(Beth McCarthy):
Okay. Thank you.

Coordinator:
Thank you, ma'am. Our last question comes from Ms. (Shelley Landry). Ma'am, your line is now open.

(Shelley Landry):
Hi. I'm really interested in the brochure that you have of the comparing colleges, but our schools are really limited in the printing that they can do. I'm wondering if those are available to order and if they come in any other languages.

Michael Itzkowitz:
Yes. So we're working on developing a Spanish version right now. And on the presentation itself, on the back of the brochure, there is a number that you can call to order these. Because we're at the end of the fiscal year now, we're actually out of these. And so I would encourage you to check back after October 1st. And you will be able to order them there.

But yes, as of right now, you know, if you want to use this, and it's really important, you know, it being this time of the year as well, you know, you can print them out, even if it's black and white I think, just so people can have something to take home with them, I think that would be great.


But please check back with us and feel free to email me, you know, if anything comes up in the future that I can help.

(Shelley Landry):
Okay. Okay, thanks.

De'Rell Bonner:
Perfect.

Coordinator:
Sir, that was our last question on queue.

De'Rell Bonner:
Perfect. Thank you so much for everyone who joined today's call. Especially want to thank you, Michael, who is the Policy Adviser in the Office of Public - excuse me - of the Post-Secondary Education for leading today's discussion. Certainly hope that you guys found it to be helpful.


Michael, did you include your email address in the PowerPoint or?

Michael Itzkowitz:
Yes, I did. And I'll just say it one more time for the folks that don't have it right now, but it's michael -- M-I-C-H-A-E-L, period, I-T-Z-K-O-W-I-T-Z @ed.gov.
De'Rell Bonner:
Perfect. And so again I just wanted to take this moment to apologize for those of you who did not receive the log-in information to access Michael's PowerPoint. If you are one of those folks that did not receive the email due to our change in systems, can you please email me? My name is De'Rell Bonner and my email is derell -- that is D as in dog, E-R-E-L-L, dot B as in boy, O-N-N-E-R @ed.gov. Again shoot me an email and I will ensure that you receive the log-in information to access today's PowerPoint and the PowerPoints moving forward.


We will send out the information for next week's call which will be on October 2nd, Wednesday, featuring Melissa Caperton, the Senior Associate of the American Council on Education, to discuss the American college application campaign. So we certainly want to encourage you guys to join again. If you know others who may be interested, just have them shoot me an email. And I'll say it one last time, that's derell.bonner -- that's D as in dog, E-R-E-L-L dot B-O-N-N-E-R -- at ed@gov.


And for those of you who may be interested in potentially facilitating one of these calls in the future, Greg would like for you to contact him directly. We've pretty much been booked for the next few weeks, but I know that there are some openings beginning in early January. So if you know someone who might be interested in facilitating one of these calls, feel free to email me as well and I will disseminate that information over to Greg.


Once again, thank you guys for joining today's call. And I look forward to you rejoining next Wednesday, October 2nd. Thanks so much.

Michael Itzkowitz:
Thanks all.

Coordinator:
That concludes today's conference call. Thank you for participating. You may now disconnect.

END

